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ABSTRACT 
 
 
 
 
Small and medium sized enterprises (SMEs) play an important role in 
strengthening the economy of developed and developing countries. The performance 
of SMEs depends on various factors. Among those factors include market 
orientation, learning orientation and entrepreneurial orientation practices. Previous 
literature has examined the effect of single orientation on organizational 
performance. Similarly, majority of the previous researches on orientations have 
been conducted in large organizations in developed countries while less attention has 
been given on SMEs in developing countries. The present study is an attempt to fill 
this gap by utilizing a multidimensional framework by empirically testing the effect 
of market orientation and learning orientation on organizational performance and the 
moderating effect of entrepreneurial orientation on the relationship between market 
orientation, learning orientations and SMEs performance within the cultural 
perspective of Pakistan. Data was collected from the top management of 213 SMEs 
located in the region of Sialkot, province of Punjab, Pakistan. Multiple regression 
analysis (MRA) was employed  in  order  to  study  the  nature  and  strength  of  
relationship between market orientation and SMEs performance, as well as between 
learning orientation and SMEs performance. Hierarchical multiple regression 
analysis was utilized to test the moderating effects of entrepreneurial orientation on 
the relationship between market orientation, learning orientation and SMEs 
performance. Results indicated that both market orientation and learning orientation 
have a significant positive effect on SMEs performance. Findings revealed that 
entrepreneurial orientation does moderate the relationship between market 
orientation, learning orientation and SMEs performance. The results of the study 
provide guidelines and significant implications to help policy makers to enhance 
performance of SMEs by integrating multiple orientations in order to gain 
competitive advantage and superior performance. Furthermore, this study helps in 
enriching the current body of knowledge regarding the interrelationships between 
market orientation, learning orientation, entrepreneurial orientation and SMEs 
performance. 
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ABSTRAK 
 
 
 
 
Perusahaan bersaiz kecil dan sederhana (SMEs) memainkan peranan penting 
dalam mengukuhkan ekonomi negara maju dan membangun. Prestasi SMEs 
bergantung kepada pelbagai faktor. Antara faktor tersebut adalah orientasi pasaran, 
orientasi pembelajaran dan amalan orientasi keusahawanan. Literatur sebelumini 
telah memeriksa kesan orientasi tunggal kepada prestasi organisasi. Begitu juga, 
majoriti kajian sebelum ini mengenai orientasi telah dijalankan di organisasi-
organisasi besar di negara-negara maju tetapi kurang diberikan perhatian kepada 
SMEs di negara-negara membangun. Kajian ini adalah satu percubaan bagi mengisi 
jurang ini dengan menggunakan rangka kerja multidimensi dengan menguji secara 
empirikal kesan orientasi pasaran dan orientasi pembelajaran terhadap prestasi 
organisasi dan kesan faktor penyederhana orientasi keusahawanan dengan hubungan 
antara orientasi pasaran, orientasi pembelajaran dan prestasi SMEs dalam perspektif 
budaya Pakistan. Data dikumpulkan daripada 213 pengurusan tertinggi SMEs yang 
terletak di kawasan Sialkot, wilayah Punjab, Pakistan. Analisis regresi berganda 
(MRA) telah digunakan untuk mengkaji sifat dan kekuatan hubungan antara orientasi 
pasaran dan prestasi SMEs, serta antara orientasi pembelajaran dan prestasi SMEs. 
Analisis regresi berganda berhierarki telah digunakan untuk menguji kesan 
penyederhana orientasi keusahawanan terhadap hubungan antara orientasi pasaran, 
orientasi pembelajaran dan prestasi SMEs. Keputusan kajian menunjukkan bahawa 
kedua-dua orientasi pasaran dan orientasi pembelajaran mempunyai kesan positif 
yang signifikan ke atas prestasi SMEs. Dapatan kajian menunjukkan bahawa 
orientasi keusahawanan menyederhanakan hubungan antara orientasi pasaran, 
orientasi pembelajaran dan prestasi SMEs. Keputusan kajian ini memberikan garis 
panduan dan implikasi yang signifikan untuk membantu pembuat dasar 
meningkatkan prestasi SMEs dengan mengintegrasikan pelbagai orientasi untuk 
mendapatkan kelebihan daya saing dan prestasi unggul. Tambahan pula, kajian ini 
membantu dalam memperkaya pengetahuan semasa mengenai hubungkait antara 
orientasi pasaran, orientasi pembelajaran, orientasi keusahawanan dan prestasi 
SMEs. 
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